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OVERV IEW

Glenisk is a leading Irish dairy brand with a yogurt-

based product range. Their aim was to encourage 

consumers to purchase and use these products in their 

every day cooking.

Glenisk chose to use the Easy Food platform to help 

spread awareness of their product range, and to 

promote the use of their yogurt through accessible and 

easy-to-follow recipes specifically designed for regular 

home cooks and bakers.

To further incentivise this process, Glenisk provided 

downloadable coupons so consumers would be 

encouraged to purchase and use their brand of yogurt 

whilst cooking/baking.

 

2021 YOGURT CAMPAIGN

"How we made over half a 
million Irish consumers excited 
about cooking with yoghurt"
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APPROACH

 

2021 YOGURT CAMPAIGN

To ensure we reached Irish foodies and all those who love to cook and bake, we developed an integrated campaign encompassing

all the Easy Food channels including Print, Web, Email, and Social.

Branded recipes were included in the printed magazine and hosted on the Easy Food website. The campaign also included:

    Social Media Posts & Ads speaking to the ease of preparation, the health benefits of, or tastiness of the recipe.

    Inclusions in email to 35,000+ Easy Food subscribers with the same messaging

    Inclusion in everymum email to 21,000+ food subscribers.

    A voucher download was added to the Easy Food emails and recipes on the website to drive in-store purchases.
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RESULTS

    The campaign reached over half a million consumers through both our print and digital communities, and even prompted   

    spontaneous user-generated content (UGC) on the Easy Food Instagram channel.

    Over 10,000 page views is exceptional for any one-month recipe-only based campaign.
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UGC - COMMUNITY ENGAGEMENT



G L E N I S K  C A S E  S T U D Y      5

CONCLUSION

This partnership took full advantage of Zahra's resources, from incredible photography and recipe creation, to distribution of these 

assets across all of our relevant print and digital communities; a perfect example of what a partnership with Zahra can achieve in 

terms of brand awareness for clients. 

To reach over half a million consumers in less than 4 weeks is monumental, and the spontaneous UGC demonstrates the fact that 

this content was hyper-relevant to the broader Irish food community, reinforcing Easy Food as Irish food experts.

This campaign could have been augmented even further by including distribution across the Easy Food Instagram community and 

through the everymum food email database.

For further information please contact Sarah McDonald: 
smcdonald@zahramediagroup.com


